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Legal
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DISCLAIMER 

The preceding has been presented for informational purposes only.  None of the information contained herein constitutes an 
offer to sell, or a solicitation of an offer to buy any security or investment vehicle, nor does it constitute an investment 
recommendation or legal, tax, accounting or investment advice by Hedgeye or any of its employees, officers, agents or 
guests. This information is presented without regard for individual investment preferences or risk parameters and is 
general, non-tailored, non-specific information. This content is based on information from sources believed to be reliable. 
Hedgeye is not responsible for errors, inaccuracies or omissions of information.  The opinions and conclusions contained in 
this report are those of the individual expressing those opinions or conclusion and are intended solely for the use of 
Hedgeye’s subscribers and the authorized recipients of the content. All investments entail a certain degree of risk and 
financial instrument prices can fluctuate based on several factors, including those not considered in the preparation of the 
content.  Consult your financial professional before investing. 

TERMS OF USE 

The information contained herein is protected by United States and foreign copyright laws and is intended solely for the use 
of its authorized recipient. Access must be provided directly by Hedgeye. 

Redistribution or republication is strictly prohibited. For more detail please refer to the Terms of Service at 
https://www.hedgeye.com/terms_of_service.   
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Please submit questions* to

qa@hedgeye.com

*Answered at the end of the call
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Increase in 18-34 Singles (Millennials) <- Tinder/Hinge Target Demo

U.S Singles Market

U.S. Singles Population by Age Cohort U.S. Singles as % of Population Cohort
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Ratio of Single Females to Males Improving; Gender Ratio Important for Dating Apps

U.S Singles Market - Gender

U.S. Single Population by Gender % of U.S. Single Population by Gender
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Increase in Number of Dating Apps Used 2.0 -> 3.3

Dating Products Gaining Worldwide Acceptance
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80% Dating Product Adoption Among Self-Described “Single and Looking”

U.S. Singles Market and Dating Product Adoption

Cohort Population % Data Source/Assumption
U.S. Adult Population 209,128,094  100% <- Census

Single 64,829,709    31% < - From Pew Survey
Single AND Looking 31,369,214    15% < - From Pew Survey

Dating Product Usage 25,283,587    39% <- Dating Product Usage as % of U.S. Singles (Reported by Match)
% of Single And Looking 80.6%

Cohort Population % Data Source/Assumption
18-29 53,700,000    100% <- Census
Single 22,017,000    41% < - From Pew Survey
Single AND Looking 13,870,710    26% < - From Pew Survey

Dating Product Usage 10,347,990    47.0% <- Dating Product Usage 18-24 Singles (Reported by Match)
% of Single And Looking 74.6%

Match NA Subs 4,703,000      18.6% <- % NA Subs / Dating Product Usage Total Adults
Tinder NA Subs (Estimate) 2,334,560      22.6% <- % NA Subs / Dating Product Usage 18-29

18-22% Paid Adoption 
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Dater's Intent and Where They Are Meeting People
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Online is becoming the norm– Not your parent’s dating market

Online is becoming a more important source of meeting one’s partner, replacing other 
mainstream sources like bars and restaurants and this trend is being lead by younger 
demographics.

Most people are fine with a casual or committed relationship

With the shift to online dating occurring, you can expect apps with a focus on 
long term and deeper connections to have higher retentions and spend, 
because that’s what people want.  
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Singles Willingness to Date and Why They Don’t Date
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Younger people and men are looking to date

Of all the demos that are looking for a relationship, its those that have the 
highest exposure to online dating.

Those not looking to date have their reasons

Younger people tend to not be looking for a relationship[p because something 
else, mainly work, is a higher priority 

0

10

20

30

40

50

60

70

Have more
important

things right
now

Just like being
single

Too Busy Havent't had
luck in the

past

Feel like no
one would be

interested

Not ready
after losing a

spouse or
ending a

realtionship

Feel like I am
too old

Have health
problems

Single Non-Daters Reasons for Not Dating

18-49 50+
0% 10% 20% 30% 40% 50% 60% 70% 80%

All single adults
Men

Women

18-29
30-49
50-64

65+

Men 18-29
Women 18-39

Men 40+
Women 40+

Never married
Divoreced
Widowed

Singles Willingness to Date

Looking Not Looking

Data Source: General Social Survey, PEW and U.S. Census



© Hedgeye Risk Management LLC. 10Data Source: Roblolx S-1

Roblox Users and Engagement, By Age

DAU's, by Age, mm Hours Engaged by Age Group, mm

4.9
7

13.6
6.7

10.2

14.9

0.4

0.2

7.7

0

5

10

15

20

25

30

35

40

FY2018 FY2019 Q3-2020

Under 13, DAU, mm Over 13, DAU, mm N/A, mm

3,940
5,657

9,729

5,163

7,629

11,975

326

376

468

0

5,000

10,000

15,000

20,000

25,000

FY2018 FY2019 Q3-2020

Under 13, DAU, mm Over 13, DAU, mm N/A, mm



© Hedgeye Risk Management LLC. 11Data Source: Roblolx S-1

Roblox Total Daily Active Users (DAUs), By Region
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Roblox Total Users and Engagement

Total Daily Active Users, mm Total Hours Engaged, mm
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For more information, contact us at:
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support@hedgeye.com
(203) 562-6500
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