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DISCLAIMER

This content has been prepared by Hedgeye Risk Management, LLC (“Hedgeye”) and is presented for informational purposes only.
Hedgeye is not a broker dealerand does not provide investment advice to individuals. None of the information contained herein
constitutes an offer to sell, or a solicitation of an offer to buy any security or investmentvehicle, nor does it constitutean
investment recommendation or legal, tax, accounting, or investment advice by Hedgeye or any of its employees, officers, agents, or
guests. This informationis presented without regard for individual investment preferences or risk parameters and is general, non-
tailored, non-specificinformation. This contentis based on information from sources believed to be reliable. Hedgeyeis not
responsible for errors, inaccuracies,or omissionsof information. Theopinionsandconclusionscontainedin thisreportare
those of the individual expressing those opinionsorconclusionsand are intended solely for the use of Hedgeye’ssubscribersand
the authorized recipientsof the content. Theopinionsof HedgeyeTV guests are notthe opinionsof Hedgeye. Hedgeyeis not
responsible forthe opinions of their guests or the contentor information they may provide.

Hedgeye distributes content on behalf of Tier 1 Alpha, LLC, a third-party content provider with shared ownership.

All investments entail a certain degreeof risk and financial instrument pricescan fluctuate based on several factors,
including those not considered in the preparation of the content. Consult your financial professional before investing.

TERMS OF USE

The information contained herein is protected by United States and foreign copyright laws and is intended solely for the use of
its authorized recipient;thereis a feeassociated with accesstothis report. Accessmust be provided directly by

Hedgeye. Redistributionor republication of the content is strictly prohibited. By joining this call or possessing these
materials, you agree to these terms and Hedgeye Terms of Service. For more detail, please refer to the Terms of Service

at https://www.hedgeye.com/terms_of service
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Staples | CPI | Food At Home Inflation
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HEDGEYE

Staples | PPI | Food Manufacturing PPI

The PPl Accelerated To 1.3% In March, From 0.6% in February.

PPI - Food Manufacturing
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Staples | Credit & Debit Card Spending - Soft & Stable HePGEYE

March +0.3% Decelerating From February’s +2.9%, But Adjusting For Easter -0.7% MoM S.A.
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Staples | FAH | Pricing Differential Is Favorable HEDGEYE
FAFH Price Differential Vs. FAH Is The Widest In Six Years.
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Staples | Food Spending Share Of Disposable Income  HEDGEYE

The Percentage Americans Are Spending On Food Is At A 30 Year High.
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Staples | GLP-1 Drugs Suppress Appetite HEDGEYE

U.S. Market Size of GLP-1 Drugs (SB)

Semaglutide drugs such as

Ozempic, Wegovy, and Rybelsus
cost $800-1,300 per month
without health insurance. Novo
11 Nordisk’s patent will expire in
g5 2033 at the earliest.
Broad adoption will depend on
insurance coverage which will not

be overnight. Rarely will insurance

2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032 cover the drugs for weight loss.
Insurance companies have to
restrict access due to the high cost
and large addressable market.

Population Drug Takers % of Obese & Individual Caloric Reduction Ir!surers are usin.g multiple o
Total U.S. 334,000,000 Overweight On GLP-1 | 20% 33% 50% 60% different stra.tegles to deny or limit
Obese & Overweight 215,620,000 6,468,600 3% 0.4% 0.6% 1.0% 1.2% coverage. Patients do use
10,781,000 5%  07% 1.1%  1.6%  2.0% manufacturer coupons for lower
21,562,000 10%| 13% 21%  33%  3.9% doses.
65% of the population is obese/overweight Total Calorie Reduction

Data Source: niddk.nih.gov, NIH, CDC, talktomira.com, Reuters, diabetesresearch.org, GMInsights.com, Hedgeye Estimates © Hedgeye Risk Management LLC.



Staples | GLP-1 Calorie Consumption Is Not That Different HEDGEYE

Total Adults Avg. Daily Calorie Consumption 1,837 Adults On Weight Loss Medications Avg. 2,008

Calorie Source By Macronutrient Calorie Source By Macronutrient
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Data Source: Circana, n=2557 © Hedgeye Risk Management LLC.



LW | Double Or More Trouble HEDGEYE

1| The Pullback After FQ3 Results Is A Buying Opportunity

It’s déja vu all over again. Volume declines while capacity is being added is giving the fear of price declines and
margins unwinding oxygen again. Questioning the secular growth of French fries is back. Our view is that the
supply and demand outlook for the popular side dish remains stable. Lamb Weston is one of the few Consumer
Staples companies that will grow alongside the secular gains in food away from home spending.

2| ERP Issues, QSR Slowdown, & Price Deflation Concerns

ERP implementation issues led to a loss of revenue in FQ3. The system problems are behind the company, but
some customers have to be won back. QSR sales have slowed, but the industry is best positioned to drive traffic.
The fry attachment rate continues to remain above pre-pandemic levels. Lamb Weston and the industry have
proven their pricing power, but the potential for lower French fry prices after an inflationary surge gives concern
to lower sales and margins.

3| LW’s Lowest Valuation Implies Price Cuts Or An Opportunity

Lamb Weston shares are trading at its lowest valuation since being spun off. Our upside/downside analysis
points to an asymmetric risk/reward from current levels. Out year EPS power is between $7-8, which gets upside
to the shares >$160.The current share price underestimates the industry’s pricing discipline,underestimates the
returns from capacity expansions, and overestimates the pricing impact from capacity growth.

© Hedgeye Risk Management LLC. n




LW | Supply Vs. Demand Outlook HEDGEYE

5.6B Ibs of incremental capacity | 3.5B - 7.2B Ibs of incremental demand
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[l Base yvear supply Incremental supply
99% 7% Implied Capacity Utilization

97% 95% 92% 91% 92%
Annual
Demand 98% 97% 95% 95% 97%
Growth

99% 98% 98% 98% 101%

Data Source: Company documents © Hedgeye Risk Management LLC.



LW | Organic Sales Growth HEDGEYE
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PM | Multi-Year Shareholder Return Double HEDGEYE

1 | Smoking Cigarettes Is In Secular Decline, But Nicotine Is Not

Cigarette smoking is the leading cause of preventable disease in many countries. Philip Morris’ strategy is to move away from
tobacco smoke and its health risks towards smoke-free nicotine delivery. The company’s smoke-free products now represent
nearly 40% of revenue. Driving that change is Zyn, a nicotine oral pouch that is among the fastest growing consumer brands in
the U.S. and IQOS, now the largest nicotine brand globally outside China. By the end of the decade, smoke-free products project to
represent 2/3 of the company’s top line.

2| PMI’s Entry Into The U.S. With Zyn & 1QOS Change The Narrative

Consumers want to reduce their risks from smoking. Cigarettes have been in secular decline. Whether it is vaping, smokeless
tobacco, or heated tobacco units consumers are voting on reduced risk nicotine and Philip Morris is well positioned globally to
support the transition. Certain governments like the U.S. have been a hinderance to the transition, but key approvals are
approaching. Macro-economic trends in interest rates, global economies, and Fx could inflect after years of being headwinds.

3 | Shareholder Returns Are Set Up For A Multi-Year 25% CAGR Potential

Three consecutive years of HSD% organic revenue growth with positive volumes ranks among the best in class in Consumer
Staples. Yet Philip Morris International trades at a modest 15x PE and offers a 5.5% dividend yield. Tobacco’s health and
regulatory/legal risks keep investors at bay. Over a multi-year duration PMI’s total returns can double in almost any economic scenario
driven by earnings growth, the dividend, and a multiple re-rating as the vice stock/melting ice cube discount dissipates.

Data Source: Company documents © Hedgeye Risk Management LLC.



PM | Zyn Sales Are Soaring

{ 2 3 4 6 8 1013172

ZYN U.S. Shipment Volumes

(12 months rolling, million cans)

535

20

ZYM Category Share
{in %6, 13-week perlod)

103114;9

69 54 o

18
174
614315? = B

77.4%

0 23 LY

Category Reta
‘Value Shars
[13-vaneh peariod)

334
292

261 g

238"
?2033?G s

718

T0.6
sHE 3 &H,
ol G 6.1 673 &74 473 3
385

Q1Q2Q3Q40Q01Q2Q30Q40Q1Q2Q30Q40Q1Q2Q03Q4Q1Q2Q3Q4Q1Q2Q30Q4Q1Q2Q3Q4

2017 2018

2019

2020

2021

2022

2023

HEDGEYE

Zyn sales are soaring in
the U.S. Shipments in
Q4 rose 78% YOY.
Growth in 2023 was
62% in the U.S. It has
already achieved a
quarter of the
smokeless category
which includes dip and
chew.

55% of PMI’s oral
nicotine revenue is
comprised of U.S. sales
of Zyn.

PMI sees the potential
of $3.5B in revenue
from Zyn in the U.S. by
2030 (market 3x and
retain share).

Tobacco consumers are
brand loyal.

Data Source: Company documents

© Hedgeye Risk Management LLC. 15



PM | Nicotine Pouch Penetration U.S. Opportunity HEDGEYE
Compared To Nordic Countries There Remains Significant Upside In The U.S.
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Celsius | Energized For Growth HEDGEYE

1

Carving A Niche In The Growing Energy Drink Category

Celsius Energy sought out to invent a usage opportunity as a pre-workout energy drink and in the process created a better-
for-you segment of energy drinks. The brand has aligned itself with attributes that extend well beyond young consumers and
the gym. Competitors are responding, but brand associations work against them and for Celsius. We see the niche becoming
a significant portion of energy drinks.

Expecting More From The PepsiCo Agreement

Celsius has fueled and supplied its growth to date without the support of an industry giant. The distribution agreement and
investment with PepsiCo opens even more doors for growth. The new increased incentives have de-risked the agreement. The
near-term continued U.S. door expansion and the mid-term international growth opportunity are compelling with PepsiCo’s
support and the international playbook following the U.S. success.

Focus On Celsius Growing The Category Over Share & Valuation

Functional and better-for-you are the direction energy drinks will continue to grow. The concerns most often cited are the
valuation, what ultimate share Celsius can achieve, and the rate of growth slowing. Focusing on peak share misses the
overall growth in the energy drink category. Fast-growing, multi-year compounders are the most fundamentally mis-priced
companies in the stock market. The growth rate has to slow, but it misses the rate of growth in the out years.

© Hedgeye Risk Management LLC.
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CELH | Wide Distribution Across Channels

Celsius’ Brand Has Been Able To Sell Across A Wide Spectrum Of Retail Channels.
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Hedgeye Risk Management Research Team

HEDGEYE

Contact Sales@hedgeye.Com To Receive Our Other Outstanding Institutional Research Verticals.
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RISK MANAGEMENT | KEITH MCCULLOUGH CEO & FOUNDER ¥ @KEITHMCCULLOUGH
PM at Carlyle-Blue Wave Partners, Magnetar Capital, Falconhenge Partners, and Dawson-Herman Capital Management.

MACRO | DARYL JONES DIRECTOR OF RESEARCH W @HEDGEYEDJ
Sector Head for Basic Materials at HIG Capital’s hedge fund, Brightpoint Capital.

GAMING, LODGING AND LEISURE | TODD JORDAN ¥ @HEDGEYESNAKEYE
Award-winning analyst with 25+ years of sellside & buyside experience. Most recently a long/short portfolio manager at Jefferies Asset
Management. Worked for Raymond James, Dresdner Kleinwort Wasserstein, Buckingham Research, Cobalt Capital, and Ardsley Partners.

RETAIL | BRIAN MCGOUGH W @HEDGEYERETAIL

Co-founder of Hedgeye with 30 years of experience covering retail. He was Executive Director at Morgan Stanley, ran the
consumer franchise at Copper Arch Capital, and was Director of Investor Relations at Nike.

RESTAURANTS, CANNABIS | HOWARD PENNEY W @HOWARDWPENNEY

20+ years experience. While at Morgan Stanley he was ranked #1 by Institutional Investor (Restaurants). Howard has
covered Tobacco, Alcohol, Food, and Beverage companies for nearly two decades.

CONSUMER STAPLES | DANIEL BIOLS| w@HEDGEYE_STAPLES

Daniel has two decades of experience on the buy side and sell side primarily covering Consumer at Glenhill Capital,
Stelliam, North Sound, Weiss, Peck & Greer, and Lehman Brothers.

HEALTHCARE | TOM TOBIN ¥ @HEDGEYEHC
Head of Healthcare Investments at Dawson-Herman Capital Management, joined after working as an analyst at W.P.Stewart.

MACRO, FINANCIALS, HOUSING, PAYMENTS, CRYPTO | JOSH STEINER ¥ @HEDGEYEFIG

Two decades on the sell side and buyside. #1 Ranked Institutional Investors Mortgage & Specialty Finance Team at Lehman
Brothers. Financials Long/Short Equity Analyst at Millennium Partners and Amaranth Advisors.

INDUSTRIALS, MATERIALS | JAY VAN SCIVER W @HEDGEYEINDSTRLS

Jay has over two decades of experience covering cyclicals, and was the Industrials & Materials analyst at Brown Brothers
Harriman, a cyclicals analyst/desk head at Labranche, and partner at L/S fund Bishop & Carroll Capital Partners.

©

COMMUNICATIONS | ANDREW FREEDMAN ¥ @HEDGEYECOMM
10+ years experience covering TMT. Head of Communication Services at Hedgeye. Former Senior Analyst

covering Healthcare IT.

CHINA | FELIX WANG W @HEDGEYECHINA
Head of China/Asia equities with over a decade of experience covering consumer and TMT.

MACRO, CRYPTO, HOUSING | CHRISTIAN DRAKE W @HEDGEYEUSA
Covers U.S. Macro, Crypto & Housing, Owned Integrated Performance, LLC, A Human Performance Consultation Company

DEMOGRAPHY | NEIL HOWE W@HOWEGENERATION
Renowned authority on generations and social change in America. Neil is an acclaimed bestselling author and speaker.

TECHNOLOGY | AMI JOSEPH W @HEDGEYETECH
Founded research boutique Joseph Capital Partners. Tech equity analyst at Putnam Investments & Fidelity
Management & Research.

MACRO POLICY | JT TAYLOR W @HEDGEYEDC
Former Managing Partner of Kemp Partners in Washington, DC and led the policy research team at Pelorus Research in London.

REITS | ROB SIMONE ¥ @HEDGEYEREITS

Ranked Il REIT team at Evercore IS|, most recently Dir. of Bus. Development at Paramount Group (NYSE: PGRE)
a New York-based office REIT

TELECOM & MEDIA POLICY | PAUL GLENCHUR W @HEDGEYETECHLAW
Leading telecommunications policy specialist with a combined legal and industry background. Former attorney for the FCC.
Member of the American Bar Association Section on Antitrust Law.

HEALTH POLICY | EMILY EVANS W @HEDGEYEEEVANS
Worked at JC Bradford helping to bring securities to market for healthcare related projects.

CAPITAL ALLOCATION | DAVID SALEM W @DSALEMINVESTOR
Founding CEO & CIO of The Investment Fund for Foundations (TIFF) and Partner at GMO. Harvard JD/MBA.

© Hedgeye Risk
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