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DISCLAIMER 
Hedgeye Risk Management is a registered investment advisor, registered with the State of Connecticut.  Hedgeye Risk 
Management is not a broker dealer and does not provide investment advice to individuals. This research does not constitute an 
offer to sell, or a solicitation of an offer to buy any security. This research is presented without regard to individual investment 
preferences or risk parameters; it is general information and does not constitute specific investment advice.  This presentation is 
based on information from sources believed to be reliable. Hedgeye Risk Management is not responsible for errors, inaccuracies or 
omissions of information.  The opinions and conclusions contained in this report are those of Hedgeye Risk Management, and are 
intended solely for the use of Hedgeye Risk Management’s clients and subscribers.  In reaching these opinions and conclusions, 
Hedgeye Risk Management and its employees have relied upon research conducted by Hedgeye Risk Management’s employees, 
which is based upon sources considered credible and reliable within the industry.  Hedgeye Risk Management is not responsible 
for the validity or authenticity of the information upon which it has relied.  
 
TERMS OF USE 
This report is intended solely for the use of its recipient.  Re-distribution or republication of this report and its contents are 
prohibited.  For more detail please refer to the appropriate sections of the Hedgeye Services Agreement and the Terms of Use at 
www.hedgeye.com.  
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 HEDGEYE ASSET ALLOCATION  
The maximum preferred exposure 
for cash is 100%. The maximum 
preferred exposure for each of the 
other asset classes is 33%. 
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UK 

UST 10YR 

GOLD 



UK 
100 handle 3-day swings in the SPY – great for traders who can go both ways; 
terrible for equity fund flows…“but UK stocks are up”… yeah, lol – for a trade… 
and they had to eviscerate both the Pound (back down to $1.32 this morning) 
and UK Bond Yields to all-time lows (UK 10YR -57 basis points in the last 
month alone to 0.84%) to get there. What’s next for banks with the giving up of 
a lot of free market liberty for short-term centrally planned market gains? 



UST 10YR 
We’re seeing fresh all-time lows in the USA’s 10YR this morning 
(briefly touching 1.40%) – obviously the higher return (especially on a 
volatility adjusted basis) position, for a year now, has remained long 
the Long Bond (TLT) instead of U.S. Equity Beta (SPY) and Micron 
(MU) is just a preview of Earnings Season; risk range on VIX = 14-27!  



GOLD 
We’ve never seen so many celebrate being back to “up” on the year (are 
you?), when the real proxies #GrowthSlowing are absolutely crushing it, 
for epic absolute and relative gains. Gold is up another +1% this morning 
to $1335/oz = +26% YTD after Utilities (XLY) ramped another +2.2% 
yesterday to an eye-popping 21.2% YTD (vs. Financials XLF -4.1% YTD). 



MACRO & MATERIALS 

BEN RYAN 
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Q1 WAS THE UGLIEST SO FAR 
Q1 2016 EARNINGS SEASON WAS UGLY, BUT REMEMBER THAT Q2 OF 2015 SAW POSITIVE COMPS IN 7 OUT OF 10 SECTORS  

DATA SOURCE: BLOOMBERG 
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THINK WE’RE LAPPING BAD COMPS BY Q2? 
THINK AGAIN. ONLY ENERGY AND INDUSTRIALS SAW Y/Y EARNINGS DECLINE IN Q2 2015, A QUARTER WHERE THE AVERAGE PRICE 
OF WTI CRUDE OIL WAS $57.95 

DATA SOURCE: BLOOMBERG 
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2H14: PROFITS & MARGINS PEAK 

DATA SOURCE: BLOOMBERG 
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SPX MARGINS & AGGREGATE CORPORATE PROFITS  
Recession Dates Corp Profits with IVA & CCA  (Bil $'s) S&P 500 OPERATING MARGIN

2H14 = The Peak 
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ROLLING IN OPERATING MARGINS 

DATA SOURCE: BLOOMBERG 
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1Q15: EMPLOYMENT GROWTH PEAK 
EMPLOYMENT GROWTH PEAKED AT +2.28% YOY IN FEBRUARY 2015.  THE LAW OF LARGE NUMBERS AND DECLINING LABOR SUPPLY ENSURE 1Q15 WAS THE RATE 
OF CHANGE PEAK.  WHILE IT TAKES TIME FOR THE  CYCLE TO PLAY ITSELF OUT, HISTORICALLY, GROWTH HAS ALWAYS TRENDED TO NEGATIVE AFTER PEAKING 

DATA SOURCE: BLOOMBERG, BLS, HEDGEYE 
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NONFARM PAYROLL GROWTH, YOY 
Recession Dates NFP, YoY %
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Economic Cycle 
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1Q15: CONSUMPTION GROWTH PEAK 

DATA SOURCE: BLOOMBERG 
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REAL PCE GROWTH, YOY% 
Recession Dates Real PCE, YoY %

1Q15 = The Peak 
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1Q15: CONSUMER CONFIDENCE PEAK 

DATA SOURCE: BLOOMBERG 
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CONSUMER CONFIDENCE 
Recession Dates Consumer Confidence: Univ of Michigan Current latest peak

1Q15 = The Peak 
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2Q COMPS = HARDEST OF THE CYCLE 

DATA SOURCE: BLOOMBERG 
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EXPECTATIONS HAVE MOVED LOWER FOR Q2, BUT AFTER THAT IT’S ROSY 

FACTSET NOTES S&P EARNINGS FOR Q2 2016 HAVE DECLINED TO -5.1% VS. -2.1% AT THE BEGINNING OF THE QUARTER 

DATA SOURCE: BBG 
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EARNINGS BEAT EVEN AS TOP LINE MISSES COMMENCE 

DATA SOURCE: BLOOMBERG 
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ALL-TIME HIGH IN MANUFACTURING EARNINGS. DO YOU BUY IT? 

DATA SOURCE: BLOOMBERG 
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CAN WE GROW INTO THE CURRENT MULTIPLE? 

DATA SOURCE: BLOOMBERG 



MACRO GRIND 
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 10-YEAR U.S. TREASURY YIELD INDEX 
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 HEDGEYE MACRO PROCESS: RATE OF CHANGE 



3MO 

4/11/2014   THE MACRO SHOW  

July 1, 2016 

 HEDGEYE SECTOR PERFORMANCE 



3MO 

4/11/2014   THE MACRO SHOW  

July 1, 2016 

 HEDGEYE SECTOR RELATIVE PERFORMANCE 
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 HEDGEYE STYLE FACTOR PERFORMANCE 
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 HEDGEYE RATES & SPREADS 
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 CFTC NON-COMMERCIAL NET LONG POSITIONING 
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 MARKET SHARE VOLUME & TOTAL VALUE TRADED  
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